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RESULTS SHOW MOVING FAIR FROM MENORCA TO MALLORCA WAS CORRECT DECISION FOR THE SECTOR

Palma trade fair attracts record  zescios
number of foreign exhibitors

The fashion jewellery fair has drawn in 45 manufacturers from Europe,
mainly from Italy, France, Germany and Greece, in addition to 47 from Spain

CHRISTINE M. WATTERSON

The first major international
event on the 2011 calendar for
the European fashion jewellery
trade, EuroBijoux&Mibi, opened
its doors yesterday at the Exhibi-

tion Centre inPalma de Mallorca’

with a record number of foreign

exhibitors and a predicted in- -

crease in the number of visiting
buyers.

‘As a result of a collaboration
agreement that was signed last
year by SEBIME and the Italian
association for fashion jewellery.
manufacturers;only two exhibi-
tions will be held in Europe each
year, one in Milan 24th to 26th
September and this one in Palma

de Mallorca which has attracted -

92 European manufacturers,
the majority of whom are Span-
ish (including 21 from Menorca)
or Italian, but France, Germany,
‘Greece, the Czech Republic and
Poland are also represented.
According to information
provided by SEBIME yesterday,
by 1700 hrs. the number of visi-
tors had already surpassed the
figures for the whole of the first
day at last year’s fair. In addition,
the number of buyers who have
confirmed that they will be at-

tending EuroBijoux&Mibi has -
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WALKABOUT. The authorities strolled around the stands following the ofﬁaal inauguration

also increased.

During the fair’s official
opening ceremony yester-
day, SEBIME’s spokesman, José
Moreno, advised manufacturers
to make a commitment to the
future and improve their sales
strategy. Pointing out that “we
make a product that is a leader
in innovation, design and qual-
ity” he stated that increased sales

would create more jobs, improve
the viability of companies, bring
increased wealth to the Commu-
nity and result in more taxes for
the Balearic Government. He ex-
plained that SEBIME had already
started working towards this aim
with a strategy planned for the
period 2011-2015 based on four
main points: the transfer of the
trade fair to Mallorca; the launch

of the butterfly trademark; in-
creased collaboration between
European manufacturers and
concentration onrdesign and de-
velopment. He called for more
support for the sector from the
Government and made special
mention of a possible collabora-
tion agreement to be signed to
open shops in China under the
EuroFashion Bijoux trademark.

- Antlch “Stratégy

is showing results”
* The President of the Balearic.
“Islands’ Government, Fran-
 cesc Antich, spoke of the in-
 crease in exhibitors as being
 asignthat the strategy intro-
" duced last year is achieving
- good results. According to
him the sector has become
_known internationally and |
- is one of the essential pillars |
" in the Government’s strategy
 for improving internationa-
 lisation, modernisation and
. support for business.»

‘Barcelo: “Bridges
“ with tourism”

" The Councillor for Tourism

and Labour, Joana Barceld,
stated that the fair is the only
- international salon staged in.
‘the Balearic Islands and that
the internationalisation of a
product of top quality design’
‘acdtsasa bndge fortounsm i

Pons-“Menorca —
leading the sector”

The President of the Island
Council, Marc Pons, expres-
sed his pride at the position
of the Menorcan companies
| at a European level, stating
“that “Menorca is leading the
fashion jewellery sector in
Europe”. Although the trans-
fer of the fair from Mao to
" Palma was initially hard, the
" results have shown that it
was the correct decision for
the survivial of the sector.
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Fashion jewellery
exports increased

CMW. Maé

In spite of the economic crisis
still making itself felt, the Span-
ish fashion jewellery industry
increased its exports in 2010 to
76,382,028 euros, 7.4% higher

‘than in the previous year.

The spokesman for SEBIME,
José Moreno, described the fig-
ures as “positive and very encour-
aging” and an example of the
work done by the sector to sell
abroad. He believed that one of~
the reasons for the good results
was that some European econo-
mies had started to show signs of
improvement, with France and
Germany leading the volume of
sales currently.

The increase in foreign exhibi-
tors was due to the upturn in the
economy, which was not appar-

| by 7.4% in 2010

ent in the presence of Spanish
manufacturers, according to
Moreno who felt that the efforts

_toopen up markets in Europe and

further afield was a guarantee for
the future as when the Spanish
economy recovered the sector
would have consolidated two
major sectors of the market.
SEBIME has launched a major
campaign to help encourage ex-
ports. The industry is to be pro-
moted in in specialist fashion
magazines; a campaign will be
run in other European fairs and
those outside Europe; and cus-

tomers are being contacted di-

rectly by telephone and email.

The association is to be helped
by a grant of approximately
150,000 euros towards the costs
of the fair from the Department
of Industry and Innovation.

GOLD AWARD

ARCHIVES

Ex-PRESIDENT Matthlas Roters

Recognition
for Roters

CMW. Maéd

The ex-president of the Assoic-
tion of Spanish Fashion Jewellery
Manufacturers, Matthias Roters,
was presented with SEBIME’s
gold award yesterday for his
work at the head of the associa-
tion over six years. After express-
ing his gratitude and pride on be-
ing given the award he pledged
to continue to help the sectorin
the future:



